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INTRODUCTION
Are you adequately prepared for uncertainty? What will you do if your career or business “dies”? Do 
you have the necessary tools and resources to build something out of the end-of-an-era ashes?

This report is an extension of our Death & Rebirth: The Rise Of The Phoenix salon where we explore 
the end of life as we know it. It’s time to shed old ideas and embrace new ways of thinking. We know 
that the pandemic was a watershed event, then 2023 arrived, and the turmoil continued. As 2023 
draws to a close, we continue to see the world unravel and find ourselves scraping through the last 
stretch of the year.

Life and business cannot go on like this – something has to give!

The trends presented in this report are signals of the future. They paint a picture of the new world 
we are heading towards. They raise questions about the way things are currently done and motivate 
you to formulate new goals and strategies, in line with the coming changes. Combined with the 
salon, we explore how businesses can use the remains of seemingly catastrophic endings as an 
opportunity to transition into a new era of growth and development.

In this report, we highlight trends in six different categories. 
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https://fluxtrends.com/salon/death-rebirth-the-rise-of-the-phoenix/
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TECHNOLOGY

Cooling tech

In July this year, a Japanese civic employee went viral for 
wearing a cooling ‘fan shirt’ while working outdoors. Cooling 
garments have been around for years but their popularity 
has exploded in the past two years and the technology has 
vastly improved. According to data from the European 
Union's climate observatory, July was the hottest month 
ever recorded on Earth. The planet is heating up and we are 
starting to see a growing demand for innovations in cooling 
workwear for workers exposed to extreme heat, sometimes 
in excess of 43 °C  - construction workers, miners, fast food 
workers, delivery drivers, kitchen staff etc. It's becoming 
more of a necessity than a novelty. Hundreds die every year 
in the US and thousands around the world from extreme 
heat. Even more suffer from heat-related injuries. Aside 
from the health implications, there are financial 
ramifications as well. High temperatures impede 
productivity.

https://www.timesnownews.com/viral/japanese-man-works-while-wearing-cooling-fan-shirt-netizens-applaud-invention-watch-article-102103098
https://www.techspot.com/news/99721-july-2023-hottest-month-record-more-regions-feel.html
https://usafacts.org/articles/how-many-people-die-from-extreme-heat-in-the-us/
https://www.safetyandhealthmagazine.com/articles/23956-most-exertion-related-injuries-and-deaths-attributable-to-heat-study
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Estimates by global insurer Allianz indicate that heat waves have cost the global economy 0.6% of GDP 
so far this year, as of August 2023. As a result, a growing number of businesses have started investing in 
cooling technologies for their staff. 

UK-based smart clothing company TechNiche developed an evaporative vest that can reduce the 
wearer's body temperature by 8 °C for up to 7 hours by soaking the uniforms in water first. The 
company supplied these cooling garments to 150,000 construction workers for the Qatar World Cup and 
is now developing a vest that comes equipped with smart sensors capable of monitoring workers’ 
biometrics and predicting when they are at risk of heat stress. Fast food restaurant Chick-fil-A in Arizona, 
US requires drive-through workers to wear Qore ice vests. 

Some emerging technologies in the heat-safety industry are designed not to keep workers cool but to 
provide precise measurements of when they are in danger. High tech stickers by Epicore Biosystems 
measure sweat content and core temperature, among other things. Bluetooth transmitters in each 
patch tell management when workers need hydration, electrolytes or just a break.

Cooling tech

https://www.allianz.com/en/economic_research/publications/specials_fmo/global-heatwave-implications.html
https://www.japantimes.co.jp/business/2023/09/01/startups-cooling-clothes/
https://www.washingtonpost.com/business/2023/09/08/heat-climate-work-tech/
https://www.epicorebiosystems.com/gx-sweat-patch/
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Remote working and ecommerce are two major trends that we’d been tracking since long before 
COVID-19. Then the pandemic came along and propelled these trends into the mainstream. Now 
that the pandemic has been downgraded to an epidemic and the WHO says it's no longer a global 
emergency, businesses who are deciding whether to go back to pre-pandemic ways, are finding 
that the world has changed. Employees have grown accustomed to the work-life balance that 
remote working enables and are resisting back-to-office mandates. And consumers, while 
enjoying the experience of going back into stores, have become reliant on ecommerce.

The trends highlighted in this report are meant to shift thinking away from the old towards the 
new. They paint a picture of the new world that we are heading towards, so that individuals and 
enterprises alike can refocus and rebuild.

CONCLUSION


